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Born in the center of Italy in 1990 

ABOUT ME

Moved to Rome to attend the
University of Rome "La Sapienza"
Course "Digital Media and Art"

Moved to Milan to attend the
European Institut of Design (IED)
Course Art Director

Jr Project Manager & Web Designer
(alfemminile.com)
Milan, Italy

Jr Account Executive
(Sally Fischer Public Relation)
New York City, United States

Marketing Specialist & Digital Designer
(pink maharani)
Geneva, Switzerland

Marketing Specialist & Digital Designer
(FAB!OLART)
Geneva, Switzerland

2018

2019

2019 - now

2021
Post graduated master:
2021 Web Marketing & Social
Media, 24 Ore Business School

2022/23 International Relations,
UniCusano

Communication Officer & Social Media Manager
(IPPOG)
Meyrin, Switzerland

2022
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OUTREACH

Promote our events and
raise awareness among
people (especially
students) about the
importance of research
and study of particle
physics.

ENGAGEMENT

Reach a young audience
and engage, intrigue and
create interest on our
social media channels.

IPPOG
PURPOSE

INCLUSION

Fill the gap and make
physics interesting for
everyone.
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3
2
1CURIOSITY

Answering questions, taking poll
and quizzes on our social media
channels

TRANSPARENCY

Sharing what we do during our
masterclasses is sharing the
enthusiasm of the kids first.

Particle
Physics

MAKE IT EASY

Talking about physics is fine, but
doing it also using less technical
content helps us reach even those
who don't speak the "physics
language".

FOR EVERYONE

is
NOT FOR THE NICHE

FUTURE

UNDERSTANDABLE

how 4



COMMUNICATION
PLAN

Website
innovation  

strengthening

contents

ACTION PLAN

Internal

communication

actions

External

communication

actions

Social

media

newsletter

facebook

instagram

linkedin

games

news letter

twitter

tik tok

reminder

invitation

database

annual report
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TARGET

Website

Social Media

Flyers

Newsletter

Website

Masterclasses

Flyers

Website

Masterclasses

External

communication

COMMUNICATION
PLAN

Event




Masterclasses

Newsletter




Newsletter
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Working on:
members profiles, contents, gallery,
technical support during the
transition from drupal 8 to drupal 9
of the new website.

WEBSITE
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Mesterclasses

CONTENT
WEBSITE

News

Target:
General public

Internal audience

Target:
General public

Internal audience
Media
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MAIN TASKS



Interviews Blog

Target:
General public

Internal audience
Teachers

Professionals

Target:
Students
Teachers
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CONTENT
WEBSITE



INTERNAL
COMMUNICATION 
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Reminder

Newsletter
Invitation

Annual report
every 3 months

EXAMPLE

EXAMPLE



INTERNAL
COMMUNICATION 

recipient

contents

timing

EXAMPLE
ippog members

news, articles, initiatives, social media
reports, masterclasses dates

every 3 months

Start from the moment the new website is online. Tool used: mailchimp

NEWSLETTER
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Pia Astone, Francesca Cavallari, Chiara Rovelli, Livia Soffi
Project CC3M INFN & INFN Rome

Objectives: outreach

Target: schools, institution, science festival

In 2021 a team from INFN Rome has built an escape room about
high energy physics, called HEPscape. It was presented as an
attraction at the European researchers’ night in Rome and at the
Science Festival in Genova.

Collaboration: download available on
www.ippog.org in various languages

HEPscape an escape room about High Energy Physics

EXTERNAL
COMMUNICATION
ACTIONS
MEDIA
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Objectives: outreach

Target: schools, teachers

Letizia is the author of "Your Adventures at CERN"

Collaboration: download available on
www.ippog.org in various languages

Letizia Diamante: game for teachers and young students

EXTERNAL
COMMUNICATION
ACTIONS
MEDIA
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Objectives: outreach

Target: students, teachers, general public

Timing: every 3 months

EXTERNAL
COMMUNICATION
ACTIONS
NEWSLETTER

Content: masterclasses, articles news, events

EXAMPLE
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monthly
active users 

Facebook Instagram TikTok LinkedIn Twitter

2.500.000.000 

2.000.000.000 

1.500.000.000 

1.000.000.000 

500.000.000 
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SOCIAL MEDIA
GENERAL
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https://www.netstrategy.it/social-media-marketing/10-statistiche-social-per-il-marketing-e-non-solo


COMMUNICATION
CALENDAR, SCHEDULE & APPEARANCE
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COMMUNICATION
IPPOGERS COMMUNITY FOR
IPPOG SOCIAL MEDIA

link shared with members
to enter requests and
suggestions to be shared
on IPPOG social media
https://docs.google.com/spreadsheets/d/1Zwhqs8lTwLW
X0zen_LItmLVzBRDFQ5IoRI0AjS49IaA/edit?usp=sharing
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https://docs.google.com/spreadsheets/d/1Zwhqs8lTwLWX0zen_LItmLVzBRDFQ5IoRI0AjS49IaA/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1Zwhqs8lTwLWX0zen_LItmLVzBRDFQ5IoRI0AjS49IaA/edit?usp=sharing


TWITTER

SOCIAL MEDIA
REPORT
Feb 2022 - Apr 2022

FOLLOWERS: 814



CONTENT POST

Physics pills
Re-share

Physics heroes
Event

Members/collaboration
Experiments

New article on website
Quiz

@IppogOrg

Dec 2021 February March April

1.000 

750 

500 

250 

0 

NEW FOLLOWERS

Dec 2021 February March April

40.000 

30.000 

20.000 

10.000 

0 

IMPRESSIONS

Dec 2021 February March April

25 

20 

15 

10 

5 

0 
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https://twitter.com/ippogorg?lang=it


TOP TWEET
19

BEFORE

NOW



Men
70%

Women
30%

FACEBOOK

Only organic reach

FOLLOWERS: 3105

SOCIAL MEDIA
REPORT
Feb 2022 - Apr 2022

CONTENT

Physics pills
Physics heroes

Event
Members/collaboration

Experiments
New article on website

Curiosity

Post of the day
Repost

Masterclasses
Events
Quiz

CONTENT STORIES

@IPPOG

REACH Reach: the number of unique accounts
reached by our content (posts or stories)

VISITS The number of times our Facebook Page
has been visited NEW FOLLOWERS
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https://www.facebook.com/IPPOG/


BEST REACH
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BEST TIME TO POST



INSTAGRAM

Only organic reach

FOLLOWERS: 977

SOCIAL MEDIA
REPORT
Feb 2022 - Apr 2022

CONTENT POST

Repost of the month
Physics pills

Physics heroes
Event

Members/collaboration
Experiments

Reel
New article on website

Curiosity

Post of the day
Repost

Masterclasses
Events
Quiz

CONTENT STORIES

@ippogorg

Women
53%

Men
47%

REACH

VISITS NEW FOLLOWERS
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https://www.instagram.com/ippogorg/?hl=it


BEST REACH

POST REEL
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BEST TIME TO POST HASHTAG

#ippog #particlephysics #physics #quantumphysics #science
#Ilovephysics #physicsfun #physicsstudent  #physicist #education

#masterclasses #physicsfacts #physicslove



SOCIAL MEDIA
REPORT
Start: 14 February 2022

LINKEDIN

FOLLOWERS: 101



CONTENT

Re-share
New article on the website

@IPPOG
International Particle

Physics Outreach
Group




NEW FOLLOWERS

IMPRESSIONS

Marketing
Research
Education
Computing




VISITORS JOB FUNCTION
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https://www.linkedin.com/company/79074832/admin/
https://www.linkedin.com/company/79074832/admin/


TIKTOK

FOLLOWERS: 15
LIKES: 159




Unpaid partnership with
science tiktoker:
@particleclara

SOCIAL MEDIA
REPORT
Start: 31 March 2022

CONTENT POST

Physics curiosity
Trends

Experiment

@IPPOGORG
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https://www.tiktok.com/@particleclara
https://www.tiktok.com/@ippogorg


CONCLUSIONS

MONITORING

& REPORTING  

In this era we need to be

always ready to do some

modification to our

communication, so we

need to monitoring our

progress

INNOVATION

Following trends and

using a simple tone of

voice can help us reach a

younger audience and

create interest

GROWTH

Make IPPOG known

around the world and

make as many

masterclasses as

possible

OUTREACH

Reach different types of

audiences through a

good communication

plas
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Thank youThank youThank you
Culture can be a trend, as communicators,

we just have to find the right tone of voice with which to spread it.

Fabiola Cacciatore
fabiola.cacciatore@cern.ch


