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The survey -

» Concludes the “Year of Environmental Awareness” campaign
* Objective, to gather:
» Feedback about the campaign
* Preferences of CERN's personnel regarding environmental matters
* Insights into the adaptation of activities and engagement around the environment at CERN.

« Methodology:
» 17 questions
» Designed in collaboration between HSE and our consultant dss*
« Sent out by email on 30 June to CERN personnel
* Reminder in the 21 July Bulletin
* Open from 30.06.22 to 15.08.22
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Who took the survey?

* ‘Only’ 232 participants: challenge in reaching people over the summer period, mainly Staff members

* People generally interested in the environment yet not well informed about what is happening at CERN

* Over 2/3 of respondents identify as Male, ~80% aged between 30 and 60 years old

How interested are you in environmental
matters in your everyday life?

Interested
35%

Very interested

57% :
Not interested

atall
1%

Partially
interested
7%
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How informed do you consider yourself on
environmental matters in the CERN context?

Very well Not informed at
informed all
7% 8%

Relatively well
informed
42%

Not well
informed
43%




What did we learn?

Your feedback — breakdown of results

C\Iﬁw 15/09/2022 Year of Environmental Awareness: communication campaign
N/ S




.

When you think of Environment at CERN, whatis ¥
the first word that comes to mind?

Orchid SUVs )
Unknown Anthropocene Recycling
Disappointing  Insufficient Ongoing Ignorance
El . . Marketing Correct Asbestos Protection .Example
eCtrICIty Significant Heating Potential Beginner Multicultural
Consumption Improvements Essential awareness Lcosystem
h ltaic  Responsability Late ~ ~ —~ Noisy More
otovoltaic Fcc  Shee visibility  pijgneer

o Incidents  Food Satisfying
Radlatlon Work o Pathetic Water Cleaning
Mixed Green Vegetarlanlsm Balance ineﬁiCient

E ~ Strategic
Greenwashing Insuffisant I lerg 5/ Public Efficiency

Effort

Money preserve Ignorant

Done Indusiry Tetrafluoromethane Pog‘amr;;b ¢ Oyerconsumption
Waste  mprove Lok gore Opiisent still
Transition Beacon  Bjodiversity Respect Challenge

00d Nuclear Inadequate proactive Improving Hope

Backwards Tech{lology image Enyironnement Orchids
Future Lacking  Packed
Improvement agerthought

DisconncctedLow—priority Innovation . Industrial
Conferences Trgélsle Opportunity Sustainability

RN : . :
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Use of communication channels -

The internet is the main source of information (56% specific websites and 75% general websites)

Information channels

80% 75%
M Internet (general websites e.g. The Guardian,

20% Tribune de Genéve, BBC...)
B Newspapers, magazines
60% 57% 56% 4%
Internet (specialized websites e.g. Carbon
50% Brief, Grist, Real Climate...)
o m TV, radio
40% 35%
30% 29% W Social media
20% M Journals (Science, Nature...)
10% %
6 Other
0%

“Other” included: Books (5), Podcasts (3), Relatives (2), Conferences, Local activist groups, efc.

Note: answers do not add up to 100% as participants could provide multiple answers
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The Bulletin =

Close to 1/3 of the respondents read at least 4 articles (n=232)

53% of the respondents who read the articles found them interesting or very interesting (n=138)

On average (scale from 1-4), participants were satisfied with the Bulletin articles (2.77), the
infographics (2.82) and the Mattermost: “Environment@CERN” (2.19)

Interest:

Articles read Article satisfaction

Very interesting Not interesting
9% atall
2%

1-3

45% Somewhat

All of them V inte4rse;ting
5% = 6
14-18
1%

Interesting
44%

16%
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Main topics of interest -

Energy consumption I 3.62
Environment in future projects I 3.49
Greenhouse gas emissions: indirect (electricity consump., duty travel, commuting, catering,... I 3.47
Greenhouse gas emissions: direct (Fluorinated gases, emissions from car fleet, emissions... I 3.42
Environmental objectives, strategy I 341
Waste I 3.39
Mobility I 3.37
Water management I 3.27
Biodiversity I 3.2
IT: impact of digital infrastructures I 3
KT: impact through innovation I 2.9
Noise I 2.88
Hazardous substances I 283

1 15 2 2.5 3 3.5 4

Average interest
(very high: 4; low: 1)

.
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Topics of interest for future articles

Responses reflect preoccupations of today’s world

IT: impact of digital infrastructures 75.40%
Energy consumption 68.65%
Sustainable procurement 54.76%
Greenhouse Gas emissions : direct (fluorinated gases, emissions from car fleet,... 51.19%
Environment in future projects 50.40%
Water management I 47.22%
Mobility —— T 44.44%
Greenhouse Gas emissions: indirect (electricity consumption, duty travel, commuting,... EE . 42.86%
Environmental objectives, strategy I 40.48%
Conventional waste TS 34.13%
Biodiversity S 32.54%
Soil protection T 25.40%
Radioactive waste e ————— 1.83%
Noise e 20.24%
Prevention of environmental accidents - TS s——— 19.44%
KT : impact through innovation T  — 16.27%
Hazardous substances s 10.32%
lonising radiation  m———— 9.52%
Non-ionising radiation e 5.95%
Other : please specify = 4.76%
0% 10% 20% 30% 40% 50% 60% 70% 80%

Note: answers do not add up to 100% as participants could provide multiple answers
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Where CERN should engage more resources in
the future

Energy consumption
Environment in future projects
Greenhouse gas emissions: indirect (electricity consump., duty travel,...
Mobility
Greenhouse gas emissions: direct (fluorinated gases, emissions from car fleet,...
Water management
Environmental objectives and strategy
Sustainable procurement
Conventional waste
IT: impact of digital infrastructures
average
KT: impact through innovation
Soil protection
Noise
Prevention of environmental accidents
Biodiversity
Hazardous substances
Radioactive waste
lonising radiation
Non-ionising radiation

1 - no change;

2 - somewhat more;
3 - more;

4 - a lot more

1.

[=}

0 1.50 2.00 2.50 3.00 3.50 4.00

Across all fields, respondents believe that somewhat more resources need to be allocated
V 4
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Where do we go from here?

 Environmental concerns are central to
everything that we do at CERN.

« The Environment spans multiple and
diverse domains, 11 are central to CERN'’s
environmental strategy.

* Further regular communication will continue
and we count on your engagement and
participation!

- CIPEA,

» 1SO 50001 certification on energy, o=

* third environment report in preparation,

« Masterplan & continuous improvement of the
infrastructure, mobility, biodiversity and more...
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Protection of natural resources lonising radiation

Prevention of

environmental accidents ,

Air protection

Non-lonising radiation Water protection
Environment@CERN

Energy managemA
Waste managemﬂ%

Mﬂ protection

ézardous substances
| Environmental noise
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https://hse.cern/environment-report
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CERN & the Environment Workshop -

 Join us on 12 October (morning) and 13 October
* Council Chamber / Webcast (& recording)

* A deep dive into the main environmental topics of focus
for the Organization across diverse sessions

Keynotes: Environmentally-

*IPCC report friendly detector Water
*Behavioural changes gases research

and climate transition

Local environment Scope 3
impact (Noise, emissions Future
~ Waste, (procurement, perspectives
biodiversity...) mobility, food...) https://indico.cern.ch/event/1193771/
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Thank you!



