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E-group: EPPCN-Social-Media

Email: EPPCN-Social-Media@cern.ch
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Overview of our WG recent activities
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5 June, World Environment Day

8 October, CERN Science Gateway

31 October, Dark Matter
Day + Heavy-ion run 

3 November, Dark Matter Day

9 November, Dark Matter
Day, Twitter spaces
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#EPPCNenvironment #WorldEnvironmentDay #CERNScienceGateway 
#AnnéePhysique #LHCRun3 #DarkMatterDay
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Overview of our WG recent activities – a selection
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#EPPCNenvironment – June 2023
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Key numbers:

• 252.8K impressions (reach)

• 4772 engagements

• 82.2K video views

• Engagement rate: 1.89% 
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#DarkMatterDay – October 2023
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Key numbers 2022

• 2.03 M impressions (reach)

• 60.4K engagements

• Engagement rate: 2.98% 

A few notes on Twitter spaces:

• speakers report it was well-organised;

• diverse profiles;

• script and technical tests went great;

• responsive group and responsive partners;

• the host says – it was super fun to do!

• Some numbers: 180 listeners (peak), 2.7k tuned in, 

32.8k impressions (views), 172 interactions

Key numbers 2023

• 874K impressions (reach)

• 29.8K engagements

• Engagement rate: 3.42% 
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➢ Data collected in November 2023, relating to the period from 01.06.2023 to 11.11.2023

➢ KPIs: Impressions, Engagements, Engagement rate “on Impressions”, Mentions

o Impressions: number of times a piece of content was seen – it’s a measure of reach and overestimation of 

the number of people who have seen that same piece of content.

o Engagements: all actions taken on a piece of content – like, reactions, comment, share.

o Engagement rate: actions/impressions, it’s a measure of how engaging a piece of content was.

o Mentions: number of times our hashtags/keywords appeared on other profiles across all platforms

➢ Raw data saved; data collected in a collaborative spreadsheet for analysis.

➢ Data collected using Meltwater + analytics provided by the different SoMe platforms.

➢ Questions or comments, please reach out to: EPPCN-Social-Media@cern.ch

How we evaluate?
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Twitter/X:

• Over the past 6 months, CERN’s reach down by 4% and engagement down by 35% (11.09.2023).

• “CERN will not subscribe to Twitter Blue or any other verification system that requires a paid subscription.”

• Potential alternatives: Mastodon, BlueSky, Threads, WhatsApp (e.g., WEF created the last two this week).

Meta:

• Users in Europe now have to subscribe if they want to protect their data.

• This does not affect organisations, but might have reputational repercussions…

• CERN meeting International Geneva, happy to share more after.

A few notes on Twitter/X and Meta
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Up next, social media campaigns on:

#EPPCNenvironment

#WomenInScience

#HiLumiLHC

#CERN70
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Thank you!
Please let us know if you have comments or questions.
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