
FCC?

Arnaud Marsollier – Head Press & Digital

June 2024



03/06/24Arnaud Marsollier | FCC? 2



Timeline…

Not sure when the public debate will come, but could be earlier than expected (end next year?)
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Where are we?
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. Mid term review: we had a plan…

. … Finally rather successful, but…?

- Press briefing and key messages out in the media

- We could tackle (in a reactive way) criticism from associations

- Successful local public event on 24 April

- But… we need to see how to address the social media part to keep going

- Next local public events are “stuck”

- We have not so easy constraints to deal with (FCC is not an approved project, “Public Debate” in debate etc.)

. Need a plan B for now? – digital communications?

. …and even more, we need to prepare for the final report – that will be even more challenging!



Another process will be key: 
ESPPU, the European Strategy
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. June 2024 Council - Council appointment of the Strategy Secretary and establishment of the Strategy Secretariat

. September 2024 Council - Council appointment of the members of the PPG

. December 2024 Council - Council decision on the venues for the Open Symposium and the Strategy

. Drafting Session March 2025

. Early July 2025 - Open Symposium

. End of September 2025 - Submission of the “Briefing Book” to the ESG

. Early December 2025 - Strategy Drafting Session

. End January 2026 - Submission of the Draft Strategy Document to the Council for feedback

. March-June 2026 Council Sessions Discussion of the Draft Strategy Document by the Council followed 

by the updating of the Strategy by the Council.



What does it mean for us?
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. We will need to develop a plan/strategy/Campaign

. Website to be developed/updated for the European Strategy

. Lot’s of questions to be expected (especially from the media) – Social Media might be 
key in conveying our messages / monitoring / influencing…

. The whole approach should be supported by CERN Communications, the question is: 
what’s the situation in our Member States?

• Are Member States “behind” the project? What about the Community? 

• What is potentially the approach in term of communications in each country?

• What are the needs, what can we provide to disseminate information and raise awareness (without “promoting”?)


