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Potentialpark

Since 2002, Potentialpark has monitored the

information-gathering, decision-making and 

application processes

of job seekers worldwide and helped employers communicate better 

with their target group.
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Potentialpark’s Sources of Knowledge

Summer

Survey of 30,000 job seekers globally

Audit of 1,500+ career websites, online 

applications, social media and mobile 

presences
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Potentialpark’s Sources of Knowledge
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Potentialpark’s Sources of Knowledge

Summer

Survey of 30,000 job seekers globally

Audit of 1,500+ career websites, online 

applications, social media and mobile 

presences
Release of rankings and results

Qualitative perception panels

Future Forum conference
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Where do you look for employers and careers?
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

If on the internet, where exactly?
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

How do you search for career websites?
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Use a search engine (Google, Yahoo etc.)
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Reasons to go to a career website
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

From the job seeker’s mouth

Emphasize what distinguishes your company 

from the others in a concrete matter.

Male Student, Norwegian University of Science and Technology
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Global vs. local career websites
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

TEWeB Europe 2011: Research process / Criteria

• Each career website is audited using 69 features as criteria

• The 69 features are sorted in 16 feature groups and 5 categories

• Feature groups and categories make it easier to work with the features
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

TEWeB Europe 2011: The Best Career Websites

Rank Company Score Diff

1 Allianz 1010 0

2 Accenture 975 17

3 Bertelsmann 969 -1

4 Ernst & Young 894 2

5 BP 890 16

6 PwC 877 -2

7 Holcim 861 84

8 BASF 860 New

9 Procter & Gamble 851 -4

10 Deloitte 851 14

11 KPMG 845 -2

12 Total 844 58

13 EDF 833 25

14 Bayer 831 -4

15 AstraZeneca 827 14

Rank Company Score Diff

16 BNP Paribas 823 27

17 Siemens 822 5

18 Roche 819 0

19 BMW 806 6

20 GE 805 57

21 GlaxoSmithKline 804 13

22 Deutsche Bank 798 -8

23 HSBC 797 -16

24 RBS 796 -8

25 Vodafone 792 15

26 Shell 783 -15

27 J.P. Morgan 781 -10

28 UBS 778 -20

29 ABB 775 50

30 Daimler 774 20
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

The truth, and nothing but the truth

SHOW, DON’T TELL!
I’ll find out anyway...



The Jobseekers’ 

Perspective

2. Online Application Experience
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

How do you prefer to apply?

24%
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31%
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Top frustrations when applying online

#N/A

36%

31%

35%

47%

30%

59%

27%

32%

40%

40%

41%

43%

65%

0% 20% 40% 60% 80%

Technical problems

You cannot upload your own documents

You don't know what documents / information 
you will need

You cannot save it and complete it in several 
sessions

You don't know how long it will take

Takes too much time to fill out

Black box / unpersonal

2011

2010
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

APOLLO Europe 2011: Research process / Criteria

• Each online application system is audited using 53 features as criteria

• The 53 features are sorted in 10 feature groups and 5 categories

• Feature groups and categories make it easier to work with the features

• 22 in-depth features are used to give a deeper insight on 7 features
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

APOLLO Europe 2011: The Best Online Candidate Experience

Rank Company Service Provider Score

1 BP GradWeb 943

2 Allianz SAP - Promerit 912

3 Bertelsmann Becruiter 892

4 Accenture Taleo 856

5 Roche Taleo 836

6 Ernst & Young Taleo 834

7 BASF SAP 800

8 Total Homegrown 788

9 Vodafone Peopleclick 786

10 ABB SAP 784

11 Daimler Homegrown 772

12 HOCHTIEF HR Software 764

13 HSBC Taleo 758

14 BMW SAP 751

15 Mars Taleo 748

Rank Company Service Provider Score

16 AXA Stepstone - iGrasp 748

17 3M Taleo 746

18 Ericsson Taleo 741

19 AstraZeneca Stepstone - iGrasp 736

20 Philips Peopleclick 733

21 Johnson & Johnson Taleo 729

22 UBS Kenexa - Brassring 724

23 Deloitte GTI 721

24 Siemens SuccessFactors 719

25 J.P. Morgan WCN 719

26 Bombardier Taleo 717

27 Akzo Nobel WCN 714

28 GE Kenexa - Brassring 712

29 Société Générale Jobpartners 710

30 Procter & Gamble Taleo 708
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Online application evolvement & Candidate experience

is working on it

EVERYBODY
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

is a key part of your

ONLINE APPLICATION

EMPLOYER BRANDING

Online application evolvement & Candidate experience



3. Social Media & Mobile

Talent interactions

The Jobseekers’ 

Perspective
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Where students want to interact with employers...

7%

9%

13%

25%

26%

26%

33%

48%

74%

0% 20% 40% 60% 80% 100%

Microblogging (like Twitter)

Multimedia platforms (like YouTube, Flickr)

Blogs

Forums

Social networks (like Facebook, Orkut, hi5, …

Career platforms (like Entrypark, iHipo)

Job boards (like Monster)

Business-related networks (like LinkedIn, …

Companies' career websites



The jobseeker’s perspective | Recruitment & Sourcing Seminar @ CERN |  Geneva, 18 November 2011 |  Antoine Lhosmot, © Potentialpark 2011.  |  30

Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

... and where European career websites link
Out of the Top 100 career websites in Europe

4%

16%

20%

29%

31%

0% 20% 40%

"Like" button

Professional network connection

Social multimedia connection

Microblogging connection / feeds

Social network connection
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Opinions about social media interaction

Privacy

FACEBOOK
Trustworthiness Career-relevance

Complementarity 

with other channels
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

From the job seeker’s mouth

Come as you are, I'll come as I am.
Male Student, Toulouse ICAM
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

Would you use a mobile version / a job app?

Mobile version of a career website Job app
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Potentialpark Approach |  Corporate Career Websites |  Online Application Experience |  Social Media & Mobile

S-Com: Best Facebook Career Pages

• First editions in February 2012

M-Com: Best Mobile Career Websites & Mobile apps

• First editions in February 2012



A holistic approach
to online talent communication

Best practices
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Roche: holistic online talent communication

Career Website, ATS, Facebook Career Page, LinkedIn Career Page, Twitter Career Feed, Career Blog

Career website ATS Facebook

LinkedIn Twitter Blog
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Roche: Career Website and ATS

http://careers.roche.com/

http://careers.roche.com/wms/extern/talentpool.php?id=mDvd62owXQ==
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Roche: Facebook, LinkedIn

http://www.facebook.com/RocheCareers

http://www.linkedin.com/company/roche/careers
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Roche: Twitter, Blog

http://twitter.com/rochecareers

http://careers.roche.com/en/Blog.html
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Deloitte: holistic online talent communication

Career Website, ATS, Facebook Career Page, LinkedIn Career Page, Twitter Job Feed, Mobile Career Site

Career website ATS Facebook

MobileLinkedIn Twitter
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Deloitte: Career Website and ATS

http://careers.deloitte.com/united-states/students/gateway.aspx

http://careers.deloitte.com/united-states/students/opportunities.aspx
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Deloitte: Facebook and LinkedIn Career Page

http://www.facebook.com/deloitte

http://www.linkedin.com/company/deloitte/careers



The jobseeker’s perspective | Recruitment & Sourcing Seminar @ CERN |  Geneva, 18 November 2011 |  Antoine Lhosmot, © Potentialpark 2011.  |  44

Deloitte: Twitter Job Feed and Mobile Career Website

http://twitter.com/#!/DeloitteJobsUK

http://careers.deloitte.com/mobile/index.aspx
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2002
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Online Application Systems
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Mobile

Corporate Career Websites



Thank you


