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CERN’s Communication Group

Vision:
To increase awareness of and foster support for CERN and its activities; to promote theTo increase awareness of and foster support for CERN and its activities; to promote the 
interaction of science with society in Europe.
Mandate:
W ki ith b f k t t di t t bli t i i tWorking with a number of key target audiences, to generate public engagement in science, to 
produce and distribute information, to foster community building and to build support for 
CERN and its missions. The key audiences are:

The general public – to foster engagement with scientific issues
The physics community – to provide information about CERN’s activities
S&T decision makers to promote CERN’s activitiesS&T decision makers – to promote CERN s activities
Industry – to encourage partnerships
The CERN community – to provide information and build motivation
Schools – to provide information and to complement the Education group’s activities
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Schools to provide information and to complement the Education group s activities 
through visit, exhibitions and multimedia products.



CERN’s Communication Group

MMessages:

• CERN is the world’s leading centre for fundamental research, seeking answers to g , g
questions about the Universe.

• CERN brings nations together. Over 8000 scientists of more than 100 nationalities 
work herework here.

• CERN advances the frontiers of technology and engineering.

• CERN trains the young scientists and engineers who will be the experts of• CERN trains the young scientists and engineers who will be the experts of 
tomorrow.
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What we do…
Press Office
300-400 journalists/yr.

Press, radio, TV, Interviews - Documentaries, , ,

http:/www.cern.ch/Press/
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Travelling Exhibition
150,000 visitors / yr.

2-3 venues per year in European cities
Off the road for refurbishment

Public Web Pages

Guided CERN Tour for non scientists news educational

Public Web Pages
250,000 visitors/month
2250 pages of content
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Guided CERN Tour for non-scientists, news, educational 
resources for teachers, ask an expert…

http://www.cern.ch



What we do…

Guided Tours
Normal: 25,000 visitors/yr.

O d 2004 32 000 i it /dOpen day 2004: 32,000 visitors/day

Reception + Organization of Visits + Guides

http://www.cern.ch/visitshttp://www.cern.ch/visits

Microcosm

Brochures
100,000 copies / yr.

G l i f ti CERNMicrocosm
30,000 visitors / yr.

Permanent exhibition on CERN’s research and 
technology. Objects for loan.

General information on CERN, 
LHC machine, experiments, 

applications, safety…

5

http://www.cern.ch/microcosm



What we do…

Films, animations, events…
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What we do…

BulletinBulletin
Paper copy bi-weekly
On-line weekly
200 news stories/year
http://www cern ch/bulletin

CERN Intranet
6 million visitors/year
http://www.cern.ch/http://www.cern.ch/bulletin p

Annual Report
Yearly progress report

CERN Courier
“The” journal of High Energy Physics

Yearly progress report
http://publications.cern.ch/

The  journal of High Energy Physics
25,000 copies, 10 issues/year
350 pages of editorial content/year
World-wide distribution
http://www.cerncourier.com
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ttp // ce cou e co
QuickTime™ and a

TIFF (Uncompressed) decompressor
are needed to see this picture.



The Globe of Science and InnovationThe Globe of Science and Innovation
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Vision
To be the undisputed landmark of CERN and a forum for the interaction of science with society in 
the Geneva region and in Europe.the Geneva region and in Europe.

Mission
To provide a forum for science and its benefits for society and to encourage partnerships betweenTo provide a forum for science and its benefits for society, and to encourage partnerships between 
the particle physics community and other actors.
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Networks

EPPOG, ECSITE, PI roundtable, UN Editors, EIROforum, InterActions…

European particle physics communication network
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Who we are

DSU CODSU-CO
GL: James Gillies

Assistant: Sophie Tesauri

DSU-CO-CC DSU-CO-PO

p

DSU CO CC
SL: Christine Sutton

DSU CO PO
SL: Bernard Pellequer
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Who we are

DSU-CO-CC

Publications Service
C i P l i

Web Service
El S id

Media Service
R ild V d B k

Multimedia service
Sil d G

Graphic Design Service
F bi M t l

DSU CO CC
SL: Christine Sutton

Corinne Pralavorio
Antonella del Rosso Vite

Elena Symeonidou Renilde Vanden Broeck
Max Brice

Silvano de Gennaro
Paola Catapano

Fabienne Marcastel
Christiane Lefevre

Darudh Birker
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Who we are

DSU CO PO

Visits Service
Dominique Bertola

Events Service
Catherine Brandt

Administration and Marketing Service
Christine Fromm

Exhibitions Service
Emma Sanders

DSU-CO-PO
SL: Bernard Pellequer

Dominique Bertola
Sophie Baillard

Yessica Romand

Catherine Brandt
Philippe Moret

Christine Fromm
Carmen dell'Erba

Christel Ranta (50%)

Emma Sanders
Ray Lewis

Chris Jones
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Current projects…

• LHC launch communication
• New itineraries
• Globe exhibition• Globe exhibition
• Open Day 2008
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Communicating the LHCCommunicating the LHC

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.
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CERN’s Communication landscapeCERN’s Communication landscape
Communication groupCommunication group Education groupEducation group

CERN’s communication landscapeIT communications teamIT communications team Four ExperimentsFour Experiments

QuickTime™ and a
TIFF (Uncompressed) decompressor

d d t thi i t

20 member states20 member states

are needed to see this picture. 85 nationalities85 nationalitiesSix observer statesSix observer states

500 institutions500 institutions

EPOGEPOG InterActionInterAction
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EPOGEPOG InterActionInterAction

ILCILC



Singing in harmonySinging in harmonyg g yg g y

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.
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The CERN Education group

QuickTime™ and a
TIFF (Uncompressed) decompressor

are needed to see this picture.p
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Addressing the fear factor
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What is CERN doing above its recurrent communication 
programme?programme?

• Local community communicationLocal community communication

• Media visits

• Media training

• Press office management

• Salon des inventions

N 10 i t fil• New 10 minute film

• Podcasts and webcasts

• AnimationsAnimations

• Dedicated print material

• New visit itineraries
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• Reinforced events and exhibitions programme


