
The ATLAS Public Web Pages 

Online Management of HEP External Communication Content 

S. Goldfarb, University of Michigan, 

C. Marcelloni, University of Birmingham, 

A. Eli Phoboo, University of Manchester, 

K. Shaw, Abdus Salam International Centre for Theoretical Physics 

On behalf of the ATLAS Experiment at CERN 



Communication in HEP 

CHEP - Okinawa, 16 Apr 2015 S. Goldfarb - ATLAS Public Web Pages 

2 

Ideas Resources 
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Information 

What we do here 

Resources Ideas 



Communication in HEP 
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Information 

The Role of Outreach 

Resources Ideas 



Goals & Audiences 
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1. Public appreciation of the scientific goals and 

achievements of ATLAS and the field of particle 

physics 

 

2. Sustained support for ATLAS, the LHC and 

particle physics research 

 

3. Attract and retain the next generation of 

scientists and science educators 



Outreach Platforms 
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Motivation for Change 

 Design 

 Navigation 

 Search 

 Visual Identity 

 Technology 

 Content Workflow 

 Multimedia Handling 

 Integration with Social Media 

 Development & Maintenance 

 Support worldwide contributions from collaboration 

 CERN Support of Drupal Infrastructure 

 ENTICE Recommendations 
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A Content Management System would more 
easily support distributed contribution to 
content development and maintenance. 



Development Procedure 

 Discovery & Design 

 Analytics 

 Audience Research 

 Stakeholder Interviews 

 Structure 

 Theme, Messages 

 Design Sprints 

 Low-Definition Prototypes 

 Implementation 

 Refinement of Prototypes 

 html 

 Finalisation of Design 

 Drupal Templates 

 Content Management 

Architecture 

 Population of Content 

 Iterations 
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Analytics (Google) 

 Key Numbers from 2013 

 Average Visits 

 Average page views / month: 95,000 

 Average visits / day: 1,500 

 Average visit duration: 1m 40s 

 Bounce Rate: 73% (50% considered not good, 70% disaster) 

 What do they visit? 

 Home 44%, Photos 15%, News 14%, Rest under 3% each 
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Audience Research 
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 Key Findings 

 Users are seeking news and updates 

 Increased activity around announcements, events 

 Users are seeking information about ATLAS 

 Supporting resources: images, video, animation, etc. 



Stakeholder Interviews 

 Expected Public Audience Types 

 Students & Educators / Institutions 

 Scientists 

 General Public 

 Others: Diplomats, VIP, “Scientifically Interested” Public 

 But Don’t Forget: Internal Audience from ATLAS, et al. 

 Primarily as messengers 

 Identity 

 Clarify difference between CERN / LHC / ATLAS 

 But don’t be afraid to identify with CERN 

 Common Suggestion 

 Improvements needed for navigation, access to content 
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Summary from Discovery Phase 

 Primary Audience Targets 

 Students & Educators 

 General Public 

 Scientists & Engineers 

 Recommendations for Content 

 Information on what ATLAS is and what it does 

 Updates: News, Blogs, Briefings, Photo Essays, etc. 

 Media-Rich Content (images, video, animations) 

 Integration with Social Media to draw audience 

 Performance Enhancement 

 Well-defined workflow 

 Mobile-based browsing (any sized screen) 

 Multilingual 

 Search 
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Guiding Principles 

 Define Workflow in Structure 

 Write  Edit  Approve  Publish (or Iterate) 

 Use Existing Databases 

 CDS for ATLAS Material, IPPOG DB for Outreach Material 

 Follow Content Guidelines 

 Word Counts for Article Types, Graphic Charter for Look & Feel 

 Re-Usage of Material Across Platforms 

 Web Pages, Social Media, Brochures, Posters, AVC, etc. 

 Reduce Maintenance 

 Comply with CERN Guidelines for Modules, Development 
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Open Source Fonts: 

Social Media Logo: 

Standard Logo: 

Open Sans for titles, short text 

PT Serif for long text 

Visual Identity Visual Identity 
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Summary 

 Lessons Learned 

 Do the research 

 Design is critical (for any public platform) 

 Sprint & iterate 

 Content Management Systems require patience 

 Next Steps 

 Simplifying templates (increased flexibility) 

 Completion of upload and porting to CERN, Beta in May 

 Complete port by end of year 
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With many thanks to CERN IT, CERN DG COM, and the ENTICE Group 



Resources 
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Public Web Sites 

Public Home Page http://atlas.ch 

ATLAS Blog http://atlas.ch/blog 

ATLAS Virtual Visits http://cern.ch/atlas-virtual-visit 

ATLAS Live http://cern.ch/atlas-live 

Twitter Feed http://www.twitter.com/ATLASexperiment 

Facebook Page http://www.facebook.com/ATLASexperiment 

Google+ Page http://www.google.com/+ATLASexperiment 

YouTube http://www.youtube.com/user/TheATLASExperiment 

Web Development Partners 

Mark Boulton Design http://www.markboultondesign.com 

Vector Media Group http://www.vectormediagroup.com 

External Resources 

IPPOG Database http://ippog.web.cern.ch 

CERN CDS http://cds.cern.ch  

http://atlas.ch
http://atlas.ch/blog
http://cern.ch/atlas-virtual-visit
http://cern.ch/atlas-virtual-visit
http://cern.ch/atlas-virtual-visit
http://cern.ch/atlas-virtual-visit
http://cern.ch/atlas-virtual-visit
http://cern.ch/atlas-live
http://cern.ch/atlas-live
http://cern.ch/atlas-live
http://www.twitter.com/ATLASexperiment
http://www.facebook.com/ATLASexperiment
http://www.google.com/+ATLASexperiment
http://www.youtube.com/user/TheATLASExperiment
http://www.markboultondesign.com
http://www.vectormediagroup.com
http://ippog.web.cern.ch
http://cds.cern.ch

