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Scopus & SciVal have experience with responsible use of 
metrics for research assessment



http://www.elsevier.com/online-tools/research-intelligence/resource-library/resources/response-to-hefces-call-for-evidence-independent-review-of-the-role-of-metrics-in-research-assessment

We must offer:

• A basket of metrics

• For all peers

• Generated in an automated and scalable way

When implementing / using metrics:

• Always use judgment with metrics

• There is no perfect or leading metric; always use at least 2

• Selection differs depending on the question

• Take variables into account

• We can’t prevent stupidity or irresponsibility

Best practice

• Research community who judge and are judged should 

ideally define metrics

• No methodological black boxes – no exceptions

• Independent of business and access models

• No aggregate / composite metrics

Research metrics: our approach

http://www.elsevier.com/online-tools/research-intelligence/resource-library/resources/response-to-hefces-call-for-evidence-independent-review-of-the-role-of-metrics-in-research-assessment


Composite metrics should be avoided and all calculation 
methods must be freely available, not proprietary



Vision: Snowball Metrics enable benchmarking by driving quality and efficiency across higher education’s 
research and enterprise activities, regardless of system and supplier

Bottom-up initiative: Universities define and endorse metrics to generate a strategic dashboard. The 
community is their guardian.

There are 4 Snowball Metrics altmetrics buckets:

• Scholarly Activity - Number of times that an output has been posted in online tools that are 

typically used by academic scholars e.g. Mendeley, Zotero

• Scholarly Commentary     - Number of times that an output has been commented on in online 

tools that are typically used by academic scholars e.g. research blogs, F1000 Prime

• Mass Media - Number of times that an output has been referred to by e.g. newspapers, 
specialized publications

• Social Activity      - Number of times that an output has stimulated social media posts e.g. 
Facebook, Twitter

Snowball Metrics approach to altmetrics

Snowball Metrics Project Partners
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Every article will now 

display the Article 

Metrics module in the 

sidebar

The Article Metrics module in the sidebar 

provides at-a-glance information for the 

researcher. They can quickly see citation 

impact and scholarly community 

engagement with the article. 

This can help them decide whether they 

want to read the article. 

Clicking on “View all 

metrics” opens up the 

module for this article.



Overview tab includes:

- Citation and Engagement metric 

highlights

- Introduces the 4 Snowball Metrics 

Categories of altmetrics



Citation tab includes:

- Citation Count

- Field-Weighted Citation Impact

- Citation Percentile Benchmarking

Benchmarking is a ranking comparison for the article as 

compared to other similar articles of the same document type 

and publishing timeline. Percentile benchmarks show how 

citations or activity received by this article compare with the 

averages for similar articles



Scholarly Activity tab includes:

- Mendeley readership and 

demographics

- CiteULike* readership

* Data provided by altmetric.com

http://www.altmetric.com/


Scholarly Activity tab includes:

- Percentile Benchmarks for Scholarly 

Activity, Mendeley, and CiteULike



* Data provided by altmetric.com

Scholarly Commentary tab includes:

- Blog posts, reviews, Wikipedia 

articles, etc. by experts and 

scholars*

http://www.altmetric.com/


* Data provided by altmetric.com

Mass Media tab includes:

- Coverage of this article in the mass 

media, e.g. newspapers and trade 

magazines*

http://www.altmetric.com/


* Data provided by altmetric.com

Social Activity tab includes:

- Mentions of this article in social 

media*

http://www.altmetric.com/


* Data provided by altmetric.com

Social Activity tab includes:

- Percentile Benchmarks for Social 

Activity and underying data sources

- Twitter demographic map

http://www.altmetric.com/

