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ONE SIZE 

FITS ALL? 

Ph
ot
o:
	
  h
-
p:
//
sa
cr
ed

jo
ur
ne

yo
8h

eh
ea
rt
.c
om

/b
lo
g/
?p
=1
57
	
  



CONTENT 

is King 
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STRUCTURE 

your presentation 
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KNOW 

your audience 
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KNOW 

your audience 
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BEWARE 

The trap of the intro slide 



Who.. 

Why.. 

What.. 
..are you? 

..is your topic? 

..is it important? 



…in a minute or two! 
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VISUAL DESIGN 
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DEATH BY POWER POINT 
•  If you write all of your presentation notes on your 

slide, the audience is going to read those notes.	


•  People can’t read and listen at the same time.	


•  As your audience reads your slides, they can’t and 

won’t listen to you.	


•  Because you’re still on bullet #1, while your audience 

has finished reading the slide, the need for you as a 
presenter is gone. The audience does not need you to 
read information out loud that they’ve already read 
on your slides.	



h-p://alexrister1.wordpress.com/2014/03/27/rethinking-­‐slides-­‐the-­‐purpose-­‐of-­‐powerpoint/	
  



WE CAN’T AND AT THE SAME TIME read listen 



Cave paintings 
Ideograms 
Photos 
Maps 
Movies 
TV 
PPT slides 

Visual Communication 



SLIDES 
are NOT 

HANDOUTS 



SLIDES 
are NOT 

MEMORY AIDS 



GOOD 
DESIGN 

Helps the audience 



h-p://www.the-­‐scien^st.com/?ar^cles.view/ar^cleNo/28818/^tle/Pimp-­‐your-­‐PowerPoint/	
  

YES, ALSO IN SCIENCE 



POWER POINT 

bad tool? 

h-
p:
//
w
w
w
.a
ai
nd

us
tr
ia
l.c
om

.a
u/
Po

rt
al
s/
0/
im

ag
es
/h
om

ep
ag
e/
Ha

nd
%
20
to
ol
s.
jp
g	
  





•  Too much text	


•  Too many fonts	


•  Too small text	


•  Too small pictures/plots	


•  Unreadable labels on plots	


•  Bad colour choice(s)	


•  Too many logos	


•  Meaningless titles	


•  Slides cluttered by footers, headers, etc	


•  Overuse animations	


•  Fancy transitions	



WHAT WILL YOU REMEMBER? 



Too small text 
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TOO MANY FONTS 

h-
p:
//
b2

bs
to
ry
te
lli
ng
.fi
le
s.
w
or
dp

re
ss
.c
om

/2
01
3/
09
/f
on

ts
.jp

g	
  



USE                           GREAT FONTS two or three 



WHICH FONTS? 
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FONTGATE 

#higgs 



FONTGATE 
#comicsans 

#higgs 



BAD COLOUR CHOICES 
•  This	
  text	
  is	
  hard	
  to	
  read	
  

•  This	
  is	
  quite	
  hard	
  as	
  well	
  

•  What	
  about	
  this	
  one????	
  



COLOUR SCHEME 

Choose one and stick to it! 
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IMAGES 

are powerful 
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From particle physics tools to medical applications	


	


•  Accelerators	


•  Hadron therapy to treat cancer	


	



•  Detectors	


•  Medical imaging	


	



•  Distributed computing	


•  Medical data analysis, e-health	



BULLET POINTS 



PARTICLE PHYSICS TOOLBOX 

accelerators, detectors, computing 
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MEDICAL APPLICATIONS 

Hadron therapy, imaging, e-health 

Ph
ot
o:
	
  H
IT
	
  



ATTRIBUTE your images 

Always 



CREATIVE COMMONS 



•  Sometimes it will be very difficult, if not impossible to 
get rid of long texts and bullet points	



•  As scientists, we often use slides as documents, course 
material, or even manuals	



•  You can still do something to improve them over the 
“typical” presentation:	


•  Short sentences	


•  Identify keywords	


•  Avoid nested lists!	



•  Readable labels	


•  Prepare an extended version for final upload	



CAN’T ALWAYS WIN 



UNITY 
Give your slides 



Repeated 
fonts 

Repeated 
colours 

Repeated 
shapes 





DATA VISUALISATION 

Explore new possibilities 
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THE SPEECH 
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h-ps://www.flickr.com/photos/world_domina^on/1251973362/	
  



State	
  your	
  topic	
  at	
  the	
  beginning	
  	
  

Go back to your topic at the end	



(prepare your audience)	



(anchor your message)	



KEEP THEM ATTENTIVE! 



What	
  is	
  the	
  overall	
  purpose?	
  
	
  
Why	
  is	
  it	
  important?	
  
	
  
How	
  does	
  it	
  relate	
  to	
  your	
  audience?	
  
	
  

THE BIG PICTURE 



ENTHUSIASM 
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ASK THEM QUESTIONS 

Hook their attention 
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CALL FOR ACTION 
What	
  do	
  I	
  want	
  them	
  to…	
  
	
  
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  …do?	
  
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  …think?	
  
	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
   	
  …decide?	
  



THE EXTRA TOUCH 
Make	
  it	
  personal	
  
	
  
Why	
  is	
  it	
  exci^ng,	
  interes^ng,	
  innova^ve…?	
  	
  	
  
	
  
Give	
  them	
  a	
  powerful	
  image	
  to	
  keep	
  
	
  
Give	
  them	
  a	
  good	
  quote	
  
	
  



REMEMBER 
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You’re not obliged to tell jokes 



LOOK AT YOUR AUDIENCE 
Make	
  eye	
  contact	
  
	
  
But	
  do	
  not	
  stare!	
  
	
  
“scan”	
  the	
  room	
  



GESTURES 
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FIND YOUR CENTRE 



VOICE 
Posture	
  and	
  breathing	
  are	
  essen^al	
  
	
  
Speak	
  clearly	
  
	
  
Don't	
  shout	
  or	
  whisper	
  
	
  



VOICE 
Not	
  too	
  rushed	
  
	
  
Not	
  too	
  slow	
  
	
  
Pause	
  
	
  
Vary	
  pitch,	
  tone	
  and	
  volume	
  



DON’T 
Don't	
  start	
  with	
  "um"	
  or	
  "okay”	
  
	
  
Don’t	
  use	
  fillers	
  
	
  
Don't	
  mumble	
  or	
  garble	
  	
  
	
  
Don’t	
  chew	
  
	
  



PRACTICE 
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Makes perfect 



JUST BEFORE 
Avoid:	
  iced	
  water,	
  coffee/tea,	
  milk	
  
	
  
Breathe	
  
	
  
Visualise	
  yourself	
  





REMEMBER 
The audience  
is on your side 
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RULES… 

…are (sometimes)  
made to be broken 



ACT AS YOU FEEL 
The golden rule 



	


@manucirilli	



	


Manuela.Cirilli@cern.ch	



manuela.cirilli	



This	
  work	
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  licensed	
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