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Key themes
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Physics: 

The fundamental questions of nature that 

ATLAS is seeking to answer

Detector: 

The world-leading technology employed and 

developed for detectors, electronics, and 

computing, often with important applications 

outside our field

Collaboration:

The thousands of scientists from all over the 

world, working together to advance our 

understanding of the universe



The basics
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Introduction
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Communicating science is important
• But … to whom? 

• … and how?

The “General Public”?
• Food for the “general hungry person”



“General Public”

Diverse interests, aims and concerns

Communication should de designed accordingly

Segment audience into recognizable 
demographics

• Emotional background, 

• age, 

• existing level of interest in science

• …

Select and design platforms accordingly
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Audiences

Curious citizens
• Interested in ATLAS & CERN

• Eager to engage

• No formal physics expertise
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Audiences

Scientific community (internal & external to 
ATLAS)

• Appreciation for HEP

• May or may not have an expert understanding of 
experimental HEP
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Audiences

Students and Educators
• Aim to be informed about particle physics & ATLAS

• Little or no knowledge of the field

• May not be engaged with the subject
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Audiences

Policy makers
• Interested in impact on society, prestige, results, …

• No formal physics expertise
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Audiences

Dis-engaged public
• No strong interest in physics or science

• May be only generally aware of CERN/ATLAS 
(e.g., “God particle”)
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Audiences

Press
• Looking for latest results and developments

• Little/medium knowledge of the field

• Prone to sensationalism 
(end of the world, LHC-killer weasels,…)

How ATLAS tailors its public communication13 May 15, 2017



Outreach Platforms
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Local Visits Remote Activities

Online platform



atlas.cern

ATLAS Public Web Pages - Status & Plans15 Valentine's Day, 2017

Evergreen content



Updates: News
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Updates: Physics briefings
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Updates: Blogs
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Updates: Statements
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Website statistics
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Multimedia
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Videos

Photographs

Images

GIFS



Social media

www.twitter.com/ATLASexperiment

www.facebook.com/ATLASexperimen
t

www.instagram.com/ATLASexperime
nt
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~ 23,000 Followers

~48,000 Followers

~ 2,000 Followers

http://www.twitter.com/ATLASexperiment
http://www.facebook.com/ATLASexperiment
http://www.instagram.com/ATLASexperiment


Social media aims
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 Show what science is being done and how

• Make it accessible to a wide audience

• Highlight the human side

 Share information / physics updates / 
discoveries

 Engage the public / foster interactions 

 Direct people to the website

Always with our messages: 

Physics, Detector, Collaboration



Social media posts
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The Matrix

Curious citizens

Scientific community

Students and 
educators

Policy makers

Dis-engaged public

Press
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ATLAS news 

Evergreen content

Social media

Virtual visits 

Public events

ATLAS Physics briefings

Masterclasses

Open data platform

ATLAS Coloring Book

Press statements 



In closing …

Aim to use various platforms to communicate 
tailored messages to our audiences

Our mission:

to engage new audiences

to better engage with those we have
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