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So, you want to start
using social media?
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Reminder
You may be using a personal account, but if you’ve written CERN or ATLAS on
your profile, you are still representing the collaboration! Please read the
CERN guidelines* for social media and think before posting.
Ask yourself:

● Is this a public result / plot?
● Is this controversial?
● Is it clear whether this is an
official or a personal view?
● Should you wait for an official
account to share the news first?
ATLAS Christmas Party, 2015. Photo: C.Nellist / ATLAS

* https://security.web.cern.ch/security/rules/en/social-media.shtml
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Tell a story
Think about what you want to share with the public and how you want to share it.
•

Are you creating an account for an experiment / university / conference / project..?
• What are the aims of the account?
• Why have you created it?
• How long will it live for?
• Do you have the authority to do this?

Are you, or your work, the story?
• What part of your work are you
sharing?
• How much of your personal life do you
want to share?

Photo: Abhi Sharma (CC)
https://www.flickr.com/photos/abee5/8314929977
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Understand your audience
Who might be interested in what you have to say?
• Policy makers.
• Other scientists.
• General public (but be very careful of
generalising the general public).
• School students.
• University students.
• The list goes on… Can you think of more?

But remember: social media is a two way
street. Interact with your audience.
6

Be careful with your language
Try to avoid using jargon and acronyms.
Words that have a specific meaning to you and your colleagues can have a very
different meaning to other people.
For example: trigger
At CERN, we mean the method of selecting data to reduce the rate to a
manageable size.

In the general public, this has a different meaning and you might not
want to associate your research with it.
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Find something people can relate to…
The most popular
photo I have ever taken
is undeniably one of a
dishwasher.
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Popular culture
Find people with a different
following to those who usually learn
about science and reach out to them.
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Platforms
•
•
•
•

Think about your audience
and content when choosing
which platform to use.

Twitter
Facebook
Instagram
Other platforms
• Google+
• YouTube
• Reddit
• Periscope
• Wordpress
• And many others…
(Vine, snapchat…)

Ideal for “wow”
photos
Ideal for an Ask Me
Anything (AMA)

Live video streaming
connected to Twitter

Blogging website

You can often link from one
platform to another, but it’s
better to create tailored
content for each platform.
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Twitter
•
•
•

•
•

When choosing a username, try to have fewer
characters, but still something meaningful. Avoid
years, since this quickly dates the account.

A very popular social media platform.
Usernames have an @ in front.
Messages (tweets) are posted on the site with a limit of 140 or 280 characters (in a crossover period).
Hashtags are used to tag keywords (#likethis).
They are useful for tagging your tweets for a specific topic, but too many will reduce the
effectiveness.
This is a good platform for live events (called live-tweeting) and discussing popular topics
(trending hashtags).
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Twitter
Tips:
• Follow lots of people
• Starting out by lurking is fine. Understand the platform first and how other people use
it.
• When you reply to a tweet this will only be seen by that person and people who follow
them (a limited audience). Learn how to untag people in your replies (it’s a courtesy).
• Thread multiple tweets together to keep your story in order and together.
• Note that photographs and GIFs are popular and can increase the number of times a
tweet is viewed, liked or re-tweeted.
• Think about the time of day you are sending your tweet and correlate with your
audience.
• Apps like Tweetdeck, Hootsuite and Buffer allow you to pre-write tweets and
send them out at a later time. Very useful for events when you have scheduled
items to post. Or to spread out items over the day.
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It is a challenge to create
meaningful content in
only 140 (280)
characters, but it is not
impossible, and using
creativity can resonate
with audiences.

https://twitter.com/AstroKatie/status/518697246305439745
@AstroKatie
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Curated accounts
Real scientists / CMSVoices
•
•

Social media accounts
with a different host each
week/ month.
Allows followers to hear
many different voices.
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Trending hashtags
#ActualLivingScientist
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Trending hashtags – special mention
#FieldWorkFail
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Network
Over the years I have spent on Twitter I have built up a network of scientists and science
communicators both from within HEP and beyond.
• Follow many people of various career levels and from difference places.
• Important: remember to listen before you speak.

If you’re interested in networking you can also look at LinkedIn.
• Personally I have not found this to be as useful for me as Twitter, but if you’re job hunting
it might be worth putting some time into making a nice LinkedIn profile. You don’t know
who might Google you and this would be a good site to appear high in the search
rankings.
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Facebook
•
•
•
•

According to Wikipedia: “Facebook had over 1.18 billion monthly active users as of
August 2015.”
Primarily used to connect people to their family and friends.
Pages allow people to follow a business, celebrity, or your favourite science experiment.
Can write longer posts than Twitter, with embedded content such as photos, videos,
articles (no GIFs in a post).
•

Hashtags were also introduced into Facebook to link common topics.
•

•

Again, too many and you’ll annoy your audience.

Again, think about the time of day.
•

Facebook allows you to delay a post to be sent out later, so you can write posts the night
before, but have them come out during the day (when you might be working on other things).
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Facebook live
•
•
•
•

A live video stream to your page.
Could be a stream of a presentation, an interview, talking to the camera.
Good opportunity to answer questions from your followers and their network.
Videos are saved on your profile and can be viewed later.

Tips:
• Give time for your audience to arrive. Your followers might get a notification when you have started
streaming, but sometimes it can take at least 5-10 minutes before the connect.
• If you announce it in advance, people can plan to watch.
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Instagram
•
•

Photo and video sharing platform.
Originally, photos were limited to a square shape, but now a variety
of aspect ratios are allowed.
•

Digital filters are popular and iconic for Instagram.
•

•
•
•

I would recommend these are used sparingly for scientific photos.

Videos are between 3-15 seconds long.
Conversely to Twitter and Facebook, hashtags are very popular to
tag themes in photos and there will often be ~20 on a post.
More difficult to send out Instagram posts later (but not
impossible).
•

•
•

Please credit photographers
when you use their work!

Can use external apps (like Hootsuite) to post the photo to your account
at a later time.

Links are not clickable.
If you connect your Instagram account to your Twitter it will only
post a link. Look into apps like ITTT, which can post your photos
natively on Twitter accounts. Facebook is fine (they own
Instagram).
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ATLAS Instagram
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CERN Instagram
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YouTube
If you like to make videos
then this is the platform for
you!
YouTube is a video-sharing
platform with a highly active
user base and the ability to
embed content in to other
platforms.
Please do not make a
conspiracy video!

https://youtu.be/pnbJEg9r1o8
@thephysicsgirl
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YouTube
If you like to make videos
then this is the platform for
you!
YouTube is a video-sharing
platform with a highly active
user base and the ability to
embed content in to other
platforms.
Please do not make a
conspiracy video!

https://youtu.be/259asTAjts0
@ATLASexperiment
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Other ways to get involved
I’m a scientist get me out of here:
A free online event where school students get to
meet and interact with scientists. It's a free
XFactor-style competition between scientists,
where the students are the judges. Students
challenge the scientists over intense, fast-paced
online live CHATs. They then ASK the scientists
all the questions they want to, and VOTE for
their favourite scientist to win a prize of 500 to
communicate their work with the public.
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Social media for an organisation
Aims for the ATLAS Social Media:
•
•

Social media is an important source of
information for a large proportion of society
now.
We want to show not just what science is
being done, but also how it is done.
→ Make ATLAS accessible.

•

Allows us to share information with other
physicists on ATLAS research.
Possibly reach future ATLAS students / researchers.

•

Direct people to the website.

•

• Social Media currently drives around 10% of our web site referrals.
• Of that, 59% Facebook, 24% Twitter, 10% Google, 7% others.
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Facebook
Twitter
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Metrics
It’s good to keep track of what you’re doing and how effective it is.
Many platforms offer metrics to monitor your profile, or there are third-party programs to do this for
you.
• Some items you can monitor:
•
Followers
ATLAS 25th anniversary!
•
Likes / shares
•
Demographics (M/F ratio,
location, age…)
•
•

This used to be 80/20!
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Don’t feed the trolls
As tempting as it might be, you have no
obligation to interact with people who are
intentionally trying to cause controversy on
social media (called trolls).
If there isn’t going to be a constructive,
polite discussion, sometimes the best thing
to do is to not engage.

Image © xkcd https://xkcd.com/386/
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In the end, the
best way to learn
is by doing.
Image: Neville Bennette
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Talking to journalists
References:
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http://achintyarao.in/2014/05/journalists-vs-scientists-summarised-by-an-animated-gif/
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I made the above clip to illustrate the difficulties of
communicating science, highlighting the differences
between scientists’ need for 100% accuracy and journalists’
need to tell a compelling and understandable story.
- Achintya Rao
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Talk to a press officer
•
•
•
•
•

The first thing you should do if you’re interested in talking to the media is get
in touch with a press officer.
The CERN press office is a wonderful hard-working bunch and they can
provide specific training in communicating with journalists.
They can also help if you have been contacted directly by a journalist and will
know if something is trending at the moment that could be brought up.
They may know if a journalist has a ‘reputation’ and can brief you on the type
of topics they could want to discuss.
Can give you a rehearsal beforehand.

36

Do you have a good photograph?
•
•
•

You may be asked if there is a
photo of you or your experiment
that can be used for an article.
Preparing in advance means you
have it to hand when needed.
There is a wonderful archive of
photographs on CDS. Check if
there are any copyright issues to
be aware of and always credit the
photographer.
Photograph: Claudia Marcelloni De Oliveira / CERN
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Planning in advance
• If you will be on screen, be conscious of what you will wear.
• Are you wearing logos? Could your outfit be considered offensive to a certain
demographic?
• Is your outfit going to strobe on screen.? Do you have noisy jewellery on?
• Could they chose to use a green screen?
• Even if you’re on the radio, sometimes they will have a webcam in the studio,
or would like to take a photograph.
•
•
•
•

Ask if the interview is live or pre-recorded?
Can they give you an idea of the questions they would like to ask?
Ask who else will be on with you?
Remember if you’re wearing a microphone that it could be on at any time!
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What are your key messages?
• Try to think of three key messages that you would like to get across
during your interview.
• These are points you want your audience to remember if they forget
everything else you say.

Stick to them!
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Some tips
•
•
•
•
•
•
•
•
•

Start to follow science journalists on Twitter.
This will allow you to see when they are talking about your research area.
Often they will follow scientists back and then might approach you if they want to discuss your work
(remember to get in touch with the press office if you are approached – they can help).
Setup a Google alert to find out when news about your area of interest has been published*.
Do your homework (on the topic, the audience of the interviewer, the interviewer themselves).
Know your key messages.
Tell your key messages regardless of the questions.
Do not feel obliged to answer the question if it is misleading. Just go back to getting your
message across.
Once you have made the point, don’t worry about awkward silence. You do not need to fill it. That is
their problem.
Yes, it can sometimes be a bit of a game, but you can stay in control of the interview. Just be
prepared.
You don’t have to say yes to an interview.
Example interview:

*(h/t Steve Goldfarb)

https://youtu.be/Yw8MhR2sdpo

40

Challenge
1) Take something you’ve learnt about in the last week, or something
about your work that you find exciting, and explain it to us in 140
characters (we’re rebelling against the 280).
2) Then we will practice being interviewed about this topic.
Remember:
Pick a maximum of three things that you want to get across to
the audience.
Think about the language you are using.
Can you relate it to something ‘every day’?
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