


The science of social media
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Social media is about…

• Interaction

• Sharing information

• Consuming information
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Digital identity credibility
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Your proof

Be consistent

Your history

Be connected
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The social media landscape
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Multiple choices…

News

Images

Professional

Community
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What can you do with social 

media?

• Explain 

• Share

• Connect

• Engage

• Be creative
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Explain and teach science



Share a slice of your life
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Provide updates and news
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Form connections and 

engage in dialogue
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Help make science more accessible
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https://twitter.com/DrAndreDavid/status/941963072025096193


Be fun and creative

13

http://lonelychairsatcern.tumblr.com/ - @1cRebeca
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http://lonelychairsatcern.tumblr.com/


Exercise #1

Who do you want to 
reach?

• Science-interested public

• Science disinterested
public

• Children, high-school
students, seniors…

• Policy makers, 
government

• Other scientists

• …

What are your goals?
• Teach and explain

• Share your life as a scientist

• Show the process of science

• Share updates

• Form connections

• Engage

• Help make science 
accessible

• …
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Social media and you
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Be realistic Be yourself Be an observer



What is your added value?
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The great pyramid 

of audiences

© Sarah Charley



Exercise #2
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Take two minutes and

write down all of the

things you could do

on social media to

describe your job.
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Public # Private
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Would you tweet this?
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The CERN weasel



22Kate Kahle/Julie HaffnerEASITRAIN – Social Media

2016 CERN Social Media Mentions

CERN in the news (2016)
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Scientists are the best ambassadors

• Legitimacy

• Knowledge

• Experience

• Connections

• Love for science
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The scientific community

• Individuals VS large 

community

• Mutual trust and mutual 

understanding

• Know your institution’s social 

media policy 
(http://cern.ch/go/SoMeCERN)

http://cern.ch/go/SoMeCERN
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Experiment with social media

• Social media is a great tool to 

take your research around the world.

• Be realistic and aware of your 

environment

• Keep trying! Apply the same 

methods as for your research: 

observe, test, try, evaluate, tweak, 

try again.



Got a question? 

Email social-media@cern.ch

Thank you!


