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Engaging across the research workflow

“Enabling Research” “Doing Research” “Sharing Research”
Develop Recruit/evaluate  Secure Establish Manage Search, discover, Collaborate & Synthesize/ Manage  Publishand ~ Commer- Have
Strategy researchers ~ Funding partnerships  facilities read, review network  Experiment  Analyze Data disseminate cialize Promote impact
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1. Help me stay on top
of my field

( 2. Help me evaluate & showcase my work ]

( 3. Make my peer review ]
more rewarding

4. Make my editorial
duties easier

to date on the go

6. Help me evaluate, read articles W
and n}m‘hndq

( 5. Help me read and stay up }

L 7. Help me write papers 1
(8. Help me publish more
effectively

( 9. Help me connect with the right people ]

10. Help me evaluate
other researchers

11. Help me get
funding

[ 12. Help me store, manage, and publish data, and get credit for it W

{ 13. Help me find a job ]
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Key concerns for researchers

Al it Publication Process
Peer Review
Format of the Article

Access

Text Mining & Smart Content

Combining Data
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Trends in publishing: moving online

. Move online
« Electronic submission
* > increased volume of submissions
- Electronic access
« —> easier search, higher usage, easy sharing

. Reviewing models
* Increased transparency
» Collaborative review
* Reviewer bias
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- What is publishable?
 Full length articles, review articles, opinion papers
» Data
« Method developments Exdoted Copt
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Digital solutions and tools

Right content, right context, right time
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Engaging and supporting the Academic Researcher

- Research Impact Metrics

- Ethics & Predatory Journals —
—
=

- Research Data Management

Research Impact Metrics| Ethics| Predatory Journals| New Initiatives
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Research Impact Metrics —
I
-

Research Impact Metrics| Ethics| Predatory Journals| New Initiatives
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Productivity & performance metrics

Author Growth percentages
2012-2016
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Research output: Growth percentage
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Journal quality metrics

What is Journal Quality?

“Quality” is in the Eye of the Beholder

Authors: proofs, speed

Editors: production, e-submission system

Societies: distribution

Reviewers: language



Research Solutions Sales | Sales Effectiveness and Services | Academic Customer Engagement

Which Journal is the Best Journal?

Journal Impact Factor 2012*

Pain
Nature Genetics
Annals of Mathematics
Computers & Operations Research

Progress in Energy and Combustion Science

Addiction Biology

Remote Sensing of Environment

*Journal Citation Reports 2013
Answer: All of them arjournals In their

subject areas.

With IF, journals from different subject fields
CANNOT be compared.
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Digital Publishing

Impact Factor varies per Subject Area

Fundamental Life Sciences
Heuroscience

Clinical Medicine

Pharmacology & Toxicology
Physics

Chemistry & Chemical Engineering
Earth Sciences

Environmental Sciences
Biological Sciences

Materials Science & Engineering
Social Sciences

Mathe matics & Computer Sciences

0.0 05 1.0 1.5 2.0 2.5 3.0 3.5
Mean Impact Factor (1998)
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Tools to assess journal quality

* Impact Factor

* H-Index

* Online usage of papers

» Scimago Journal Rank (SJR)

 Cite score
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Journal Metrics in Scopus

A basket of different metrics

Powered by Scopus

Journal Metrics

Get

Help ~

involved >

Scopus source details page.

Introducing CiteScore metrics for serials

We are proud to introduce CiteScore metrics from Scopus — comprehensive, current and free metrics for serial titles in Scopus.

Search or filter below to find the sources of interest and see the new metrics. Report using these annual metrics and track the 2016 metrics via the links to each title's

Be sure to use qualitative as well as the below quantitative inputs when presenting your research impact, and always use more than one metric for the quantitative part.

Documents from 3 years

Citations in 2015

Refine titles ®

Refine by subject areas...

Q

Search titles...

Q

Showing 22,256 titles

(O] Title

1 Ca-A Cancer Journal for Clinicians
Hematolagy

2 Chemical Reviews
General Chemistry

3 Annual Review of Immunoclogy

Immunelogy and Allergy

2015

CiteScore v

66.45

4592

41.20

~ Show more filters

Highest

CiteScore Citations

CiteScore Rank 2015 #

Percentile

99% 1/117 8,904
99% 1/371 31,824
99% 1/162 3,049

@ CiteScore 2015 methodology

Documents
2012-14 =

134

693

74

63%

98%

99%

50.569

11.241

9.071

o, Download all metrics

Clear Filters

32.242

19,143

32720
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Including our new metric CiteScore

Scopus Search  Sources  Alerts  Lists Help v Signinv —

Sou rce d eta i | S Feedback »  Compare sources »

Visit Scopus Journal Metrics

Journal of Biomedical Science CiteScore 2015 ®

Open Access @ 3.07

Scopus coverage years: from 1993 to Present

Library subscription: from January 2009 to December 2099 SJR 2015 o

Publisher: BioMed Central 1.632

ISSN: 1021-7770  E-ISSN: 1423-0127

Subject area: Medicine: Biochemistry (medical) v SNIP 2015 ®
1.560

Set document alert Journal Hemepage - Webcat Plus Mare 3

CiteScore  CiteScore rank & trend  Scopus content coverage

CiteScore 2015 Calculated on 03 June, 2016 CiteScore rank
In category:  Biochemistry (medical)
3 07 Citation Count 2015 913 citations
. = = |
*Documents 2012-2014 297 documents Percentile: 84th Rank: #9/56 >
* CiteScore includes all available document types View CiteScore methodology » View CiteScore trends »

CiteScore Tracker 2016 Last updated on 29 September, 2016
Updates menthly

Citation Count 2016 581 citations to date >

1.76 -

Documents 2013-2015 330 documents to date >
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Alternative Metrics play an increasingly important role

‘Publish ...be cited ....be mentioned ....or Perish’

Pioglitazone after ischemic stroke or Transient Ischemic attack (sie)

Kernan, W.N.* &%, Viscoli, C.M.#, Furie, KL%, Young, LH.#, Inzucchi, S.E#, Gorman, M2, Guarino, P.D.°®, Lovejoy, AM¥, Peduzzi, PN.2°, Conwit, Rf, Brass, LM.#, Schwartz, G.G 9, Adams, HP., Jr", Berger, L' &
Carolei, A!| Clark, W.™ Coull, B.", Ford, G.A°, Kleindorfer, D.P, O'Leary, J.R.*°, Parsans, M.W.9, Ringleb, P", Sen, 5.2, Spence, J.0.J, Tanne, D.!, Wang, D., Winder, T.R.%°

# School of Medicing, Yale University, 2 Church St. 5., Mew Haven, CT, United States

b School of Public Health, Yale University, New Haven, CT, United States

% Cooperative Studies Program Coordinating Center, eteran Affairs (V) Connecticut Health Care System, West Haven, CT, United States Metn C S_ ﬂ
Wiew additional affiliations

Abstract 99 g4 Citations 9ITH PERCENTILE

BACKGROUND: Patients with ischemic stroke or transient ischemic attack (TIA) are at increased risk for future cardion _

resistance as a risk factor for stroke and myocardial infarction raised the possibility that pioglitazone, which improves insul . . . .
this multicenter, double-blind trial, we randomly assigned 3876 patients who had had a recent ischemic stroke or TIA to rec $ 105-52 FIEId_‘"ﬁEIg hted Citation |mp3{:t

not have diabetes but were found to have insulin resistance on the basis of a score of more than 3.0 on the homeostasis
was fatal or nonfatal stroke or myoecardial infarction. RESULTS: By 4.8 years, a primary cutcome had occurred in 175 of
placebe group (hazard ratio in the pioglitazene group, 0.76; 95% cenfidence interval [CI], 0.62 to 0.93; P = 0.007). Diabe e ndE|e"_|r Readers 35TH BEROEYTILE

ratic, 0.48; 5% CI, 0.33 to 0.65; P<0.001). There was no significant between-group difference in all-cause mortality (haza _

greater frequency of weight gain exceeding 4.5 kg than was placebo (52.2% vs. 33.7%, P<0.001), edema (35.6% vs. 24.9
P = 0.003). CONCLUSIONS: In this trial involving patients without diabetes whe had insulin resistance along with a recel Blo osts
lower ameng patients who received pioglitazone than amoeng those who received placebo. Piecglitazone was also associa ap

fracture. Copyright @ 2016 Massachusetts Medical Society.
Tweets 99TH PERCENTILE

Mass Media mentions

IMentions in 4 additional sources

Select data provided by atmelric.com

=l View all metrics
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Ethics —
I
-

Research Impact Metrics| Ethics| Predatory Journals| New Initiatives
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Publish AND Perish! —if you break ethical rules

 International scientific ethics have
evolved over centuries and are
commonly held throughout the world.

* Scientific ethics are not considered to
have national variants or
characteristics — there is a single
ethical standard for science.

* Ethics problems with scientific articles
are on the rise globally.

M. Errami & H. Garner, A tale of two citations
Nature 451 (2008): 397-399
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“TEACHING -

Who is really responsible for Ethics? r ﬁg},ggg@%@a

DECISON ’COMMﬁ ATION 2

?%&Em ] s E § SZ8
gl slEINS D
All Stakeholders SESWMORAL TN, oF

UzQ
PgN'MOYIVA TONZBE :

Authors

Institutions/Companies/Agencies/Funding Bodies

Publishers/Journal Editors

COMMITTEE ON PUBLICATION ETHICS

All Elsevier journals clolplE
are members of;
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The most serious issues to avoid

These are the 3 most common forms of ethical misconduct that the research
community is challenged with:

1. Fabrication
Making up research data

2. Falsification
Manipulation of existing research data

3. Plagiarism
Previous work taken and passed off as one’s own
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Plagiarism high amongst ethics issues
1‘“
\/
m Plagiarism
m Research fraud
m Research results

misappropriation

m Authorship

B Conflicts of interest

m Duplicate submn/publn

29 m Reviewer bias

Sample of cases reported to Elsevier Journals publishing staff
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Plagiarism detection: CrossCheck

® Consists of database of published content and plagiarism-
detecting software from Iparadigms

® Unique database: 50 million+ articles from 175,000+
journals and books from 300+ publishers

" Expert interpretation still essential: CrossCheck shows

similarity but not context or intent

® Shortcomings: risk of false positives & false negatives -

There is no magic number!!

Polystyrene-supported GaCls: A new, mhly efficient and recyclable
heterogeneous Lewis acid catalyst for tetrahydropyranylation
of hols and| phenols

Ali atpour*

Podymer Science and Technology Division. Research Institure of Pearoleum Industry (RIFL lm-!m!m.m|

AAAAAAAAAAAAAAAAA

Argiche: hseory: e hmmmm«mmw Mi!‘ioﬂu' lmhlsludpﬁcﬁnl
Received 7 Hmh:gll 2H-pyran (psf
Accepted 11 June 2012 GaCly) ighly active anﬁ m' rogencon at mm temperatiare is pre-
oditable collne 3 Juty 2012 sented. In this catalygy ndwen lydeﬂd well as lﬂl.mcm
verted to the hwwm:mmm hhmmmnnn and high yields.

Keyveords: nemagmiw nl' high rmu y and sigbili l)l ln the pyranylati o n;md was
Pailymeer-suapported Lewis acid catalyss with “m s alay
Abcobol TiRgibe ca !l" hing, a

,,,,, wirepyramytstion nm mwmnm'rhq l-wl thsWd 6w Tono-tetr
Galliuen trichloride pyranylation of symmetrical diols. _ _

Phenol © 2012 Elsevier Led, All rights resened.
1. Introduction stability and lwlmhn: nature which pmt-a:rs water-sensitive

Lewis acids wdrolysis by pheri i until it is

i Match Overview . W

1
2

CrossCheck 466 words
Tamami, B.. "Chemoselective tetrahydropyranylation of alc
ohols and phenols using polystyrene supported aluminium

CrossCheck 201 words
Borujeni, K.P.. "Synthesis and application of polystyrene su
pported aluminium triflate as a new polymeric Lewis acid c

CrossCheck 164 words
Karimi, B.. "Solid silica-based sulfonic acid as an efficient a
A

Arnnmrahla intarnhaca cataheet fae calaetine tetrabaedran

9%

4%

3%
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Educating authors on the do’s & don’ts
https://researcheracademy.elsevier.com/publication-process/ethics

® Online education program

® Teaching the “ground rules” and
the consequences when they're

broken

" Interviews, quarterly webinars,

guizzes, factsheets, FAQ

Top 5 reasons to publish ethically

It protects life and the planet e
Publishing ethically ensures that we
have trusted infarmation on which to

build future therapies, technelogies,

and policies. Published work based on
fraudulent data ean farm an inappropriate
basis for fallow up studies leading to
waste of resources and harmful effects to
patients, communities, or habitats.

It ensures scientific progress
Truth is the foundation of science
and the progress of ideas, The

scientific community thrives only

It promotes ethical behavior
Doing the right thing sets an
example and reinforces cur
responsibility to our pesrs and

It's good for your reputation
There's nothing like getting published and being able 1o
accept credit and sccolades for a job well dane, Do it the
right way. A published paper is a permanent record of
your work, Don't become part of the minority who end
up with a retracted paper and a tarnished reputation.

Make your research count.
Publish ethically.

ethics.elsevier.com
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Predatory Journals:
Identifying the Wolf in Sheep’s Clothing

“Content published in journals
whose publishers exploit the
author-pays model for their own
profit. Typically, these
publishers have a low article
acceptance threshold, with a
false-front or non-existent peer
review process, affecting
content providers across the
globe.”

(Stratford, 2012, p. A1-A8 and Beall n.d.)
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Predatory Journals: Evaluation
Reputation is key

Indication of a good journal:

Member of ethical bodies such as COPE (Committee on Publication Ethics)

Peer Review
Edltorlal adVISory board C|O|P|E| cOMMITTEE ON PUBLICATION ETHICS

Online submission system

Comes from reputable publishers or societies
Has ISl/Scopus/regional indexation
Publishes reputable authors

Be careful when:

Publishers promise an almost immediate acceptance of manuscripts for a fee; with no, poor or
fake peer review

Websites and journal titles look remarkably similar to well known journal brands

Many of these predatory publishers name themselves "Institutes," "Associations," or "Centers"
The journals are often mega-journals, frequently lacking recent/past content

The publishers spam authors via large email campaign; often no match with subject field

Remember to be careful as “A paper can only be published once”
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Research Data Management
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RDM best practices in Kenya

We have checked publications from Kenya from 2013 to date in
Scopus.

Of 14.045 publications (with a DOI), 527 (~3.8%) are linked to 789
datasets, according to Scholix (article-data linking initiative).

Other (8.9%) Chemistry (2.1%)
Environmental Science (5.0%)
Agricultural and Biological Sciences (15.8%)

Biochemistry, Genetics and Molecular Biology (15.6%)

Medicine (37.0%)

Immunology and Microbiology (11.6%)

Source: Scopus, Scholix, data extracted on September 26, 2018

27
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RDM is growing very fast in Kenya

==K cnya == [Kenya - publications linked to datasets
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= 100 ¢
© -
- =
2. 1500 803
E g
3 60 3
1000
40
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20
0 0

2013 2014 2015 2016 2017

Source: SciVal, data extracted on September 26, 2018 — CAGR = Compound Annual Growth Rate
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The research life cycle depends heavily on two data life cycles

Research Lifecycle

fl)ll Design

Find Topic
Identify
gaps

Plan & Fund

1. Lab data

g Execute
Discover data,
people, methods &
protocols
Prepare, reproduce,
re-use & benchmark

Collect, analyze
& visualize

2. Open data: data publicly available

B Publish

Store &
Share

Disseminat
e
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Mendeley Data

A modular, cloud-based platform designed for research institutions,
to manage the entire lifecycle of research data

Repository for

Discover raw lab data

published and

project data .. Rese Resaarch

- _ Repository for
J Reposi % published
: es epository uishl | ‘
De De: datasets

1 |

2. Open data: data publicly available

Private data
sharing
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Mendeley Data already integrates through open APIs with the global
Research Data Management ecosystem

Import/export datasets, PN Open API with
notebooks, experiments any other t00|

datasets
metadata

Integrate with
machine
readable
DMPs

Repository
ec indexed by
OpenAIRE ClrEAIRE
Zenodo indexed
by DataSearch
Datasets indexed by
Long-term Publish links paasets nc
D A N S preservation bet_vxieen )
of published articles an

datasets

) @ @Y PSR

DRYAD PANGAEA.

——  existing integration SCHOLI% + 35 repositories

—— planned integration

datasets
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Delivering more value as a holistic solution:
Mendeley Data integrates with other Elsevier solutions

Notify new articles to
Monitor for data
sharing compliance

Datasets in
DataSearch

Sync datasets,

Pure St e
showcase on EEE =4 Newsfeed
portal

Submit/ link datasets

Produce and with publications

consume data

metrics

EVISE®  ScienceDirect
SciVal  (@rwm EES

—— existing integration ANALYTICS

—— planned integration
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Want to know more?

https://data.mendeley.com

https://www.hivebench.com

https://www.elsevier.com/solutions/mendeley-data-platform

https://www.elsevier.com/authors/author-services/research-
data/mendeley-data-for-journals



https://data.mendeley.com/
https://www.elsevier.com/solutions/mendeley-data-platform
https://www.elsevier.com/authors/author-services/research-data/mendeley-data-for-journals
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THANK YOU! —
_
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