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Why Did the Higgs Boson Become a Rock Star?

• Because it is the most important discovery in particle 

physics of the last 50 years?

• Because of black holes at the LHC?

• Because Higgs is as much difficult to find as the Higgs 

particle?

• Because it is called the God Particle?...



…Or juts because it is a long 

story that started in the 60’s?... 

http://timeline.web.cern.ch/timelines/The-search-for-the-Higgs-boson/overlay


It is for all that reasons, 
including Nobel in 2013.

But…



To become a rock star

a good story

is not enough

You need more! 



It’s also about hard work
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It is about sharing – live! 

First: we started to tell the story well before the Higgs!...

“New NASA”? Well, for a couple of days at least…



Media visits 

• 500 to 1000 journalists 

per year coming on 

site



2007

2008-9

2011
2012

Social media

2.6M

700K

350K

100K

85K

We have built our 

audience over time



It is also about collaboration



It is also about networks…



It is about sharing – live! 

Communications 

Teams @CERN!



Communications editorial cycles
Our communications are story-driven

. Quaterly editorial meeting, involving all CERN 

departments

To identify important stories and plan potential 

campaigns

. Weekly meetings with all people involved in 

Communications (including experiments)

. Daily short meetings with the core editorial & social 

media team 
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1. Celebrating WWW’s 25th?

What is the best impact 

story in the year after

in your opinion?



2. Prizes?



3. Big Bang theory story?
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‘Weaselgate’: First time we have results 

one can see with naked eyes…



Our top story ever on the web and social 

media…

…was our 2015 April fools’ s 



https://communications.web.cern.ch/strategy

Need a strategy, Key principles, key messages etc.

Primary key messages:

. CERN is a world leader in particle physics. 

. The discovery of the Higgs boson opens the door to new physics, on a journey of discovery 

that will extend for decades.

. To continue this journey of discovery we need new accelerators, detectors and computing capacity. 

. CERN brings benefits to society. 

. CERN is an open institution…



Thank you
Questions?


